
 

 

Charity Social Media Policy 
Introduction 

As a small charity dedicated to our mission and the communities we serve, it is imperative to 
maintain a responsible and effective approach to our use of social media. This policy outlines our 
commitment to the appropriate use of social media platforms, ensuring compliance with relevant 
laws and regulations, including guidelines set forth by the Charity Commission. 

Purpose 

The purpose of this Social Media Policy is to safeguard our charity’s reputation, protect our 
stakeholders, and ensure that our communications are aligned with our core values and 
objectives. We aim to engage with our audience, raise awareness, and promote our initiatives 
while adhering to the principles of transparency, accountability, and respect. 

Scope 

This policy applies to all employees, volunteers, and representatives of the charity who engage 
with social media on behalf of the organisation, as well as those who may represent the charity in 
their personal capacity. 

Guidelines for Official Social Media Use 

1.​ Authorised Personnel: Only designated staff members or volunteers are authorised to 
post on our official social media accounts. These individuals will receive appropriate 
training and support to ensure our messaging is consistent and professional. 

2.​ Content Standards: All content shared must align with our charity’s mission and values. 
Posts should be accurate, respectful, and factual, avoiding any potentially harmful or 
controversial topics unless they directly relate to our cause and are handled sensitively. 

3.​ Privacy and Confidentiality: It is crucial to respect the privacy of our beneficiaries, 
donors, and employees. Personal data must not be disclosed without consent, and we 
must comply with data protection laws as outlined by the Information Commissioner’s 
Office. Any images or stories shared must ensure the anonymity and dignity of 
individuals involved. 

4.​ Engagement: We encourage positive engagement and interaction with our followers. 
However, comments that are offensive, abusive, defamatory, or otherwise inappropriate 
will be moderated and may be removed. Our aim is to foster a safe and respectful online 
community. 

5.​ Intellectual Property: When sharing content authored by others, proper credit should be 
given. We must seek permission for sharing copyrighted materials and adhere to 
licensing agreements. Original content produced by our charity must not infringe on the 
rights of others. 

6.​ Crisis Management: In the event of a crisis or negative publicity, all responses should 
be coordinated through designated spokespersons. It is vital to address issues promptly 
while remaining calm and composed, reflecting our charity’s commitment to integrity and 
openness. 

7.​ Monitoring and Compliance: We will regularly monitor our social media channels to 
ensure compliance with our policy and to assess the effectiveness of our 



communications. Any breaches of this policy will be taken seriously and may result in 
disciplinary action. 

 

Personal Use of Social Media 

While staff and volunteers are encouraged to engage with our charity’s mission through personal 
social media accounts, care should be taken to maintain a clear distinction between personal 
opinions and official charity communications. When discussing charity-related matters, 
individuals must clarify that their views are personal and not representative of the charity. 

Training and Awareness 

We are committed to providing resources to ensure that all staff and volunteers understand the 
importance of this policy, their responsibilities, and the potential risks associated with social 
media use. 

Review and Amendments 

This Social Media Policy will be regularly reviewed and updated in accordance with changing 
laws, regulations, and best practices. We welcome feedback from staff and volunteers to ensure 
that the policy remains effective and relevant. 

Conclusion 

Through adhering to this Social Media Policy, we aim to strengthen our charity’s voice, enhance 
our community engagement, and uphold the trust of our supporters. By working together, we can 
achieve our mission while remaining compliant with regulatory standards and ethical guidelines. 

Contact Information 

For any questions or clarifications regarding this policy, please contact Emma Stapley 07767 
411284. We appreciate your commitment to upholding our charity’s values online. 
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